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M. Com. (Fourth Semester) (Main/ATKT) 

EXAMINATION, May-June, 2020 

(Optional—Specialization) 

[Optional Group—A (Marketing)] 
Paper Fourth (A) 

INTERNATIONAL MARKETING 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 
 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  
(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 
(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 
 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 
Choose the correct answer : 

1- fuEufyf[kr esa ls dkSu&lk QeZ ds vUrjkZ”Vªh; cktkjksa esa izos’k djus 
dk dkj.k ugha gS \ 

¼v½ dksbZ i;kZIr ?kjsyw ek¡x ugha  
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¼c½ ykHknk;drk esa of̀) djuk 

¼l½ vUrjkZ”Vªh; ;k=k dks izksRlkfgr djuk 

¼n½ fons’kksa esa fodkl ds voljksa dk irk yxkuk 

Which of the following is not the reason for firm to enter 
International market ? 

(a) No sufficient domestic demand 

(b) To increase profitability 

(c) To encourage international travels 

(d) To explore opportunities of growth abroad 

2- ?kjsyw ,oa vUrjkZ”Vªh; foi.ku leku gSa D;ksafd % 

¼v½ nksuksa esa vaxzsth Hkk”kk dk mi;ksx fd;k tkrk gSA 

¼c½ lHkh ns’kksa esa dkuwuh iz.kkyh ,dleku gSA 

¼l½ LFkkuh; ,oa fons’kh miHkksDrkvksa dh laLdf̀r leku gSA 

¼n½ nksuksa esa miHkksDrk larqf”V dh vko’;drk gSA 

Domestic and international marketing are similar because : 

(a) English language is used in both. 

(b) The legal system in all the countries is uniform. 

(c) The culture of local and foreign consumers is the same. 

(d) There is the need of consumer satisfaction in both. 

3- dkSu&lh vUrjkZ”Vªh; foi.ku ds i;kZoj.k fo’ys”k.k dh ,d rduhd 
ugha gS \ 

¼v½ ekSf[kd ,oa fyf[kr tkudkjh 

¼c½ [kkst ,oa LdSfuax 

¼l½ lkSnsckth dh ‘kfDr 

¼n½ iwokZuqeku ,oa vkSipkfjd v/;;u 
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Which one is not the technique of Environmental Analysis of 

international marketing ? 

(a) Verbal and written information 

(b) Search and Scanning 

(c) Bargaining power 

(d) Forecasting and formal studies 

4- fons’k cktkj p;u esa ewY;kadu rkfydk ls D;k irk pyrk gS \ 

¼v½ fons’k esa eky dk D;k ewY; j[kuk pkfg, \ 

¼c½ fu;kZr fd;s tkus okys eky dh ewY; lwph cukbZ tk;s \ 

¼l½ ,d fof’k”V ns’k esa gekjk dkSu&lk eky fcd ldrk gS \ 

¼n½ fdl ns’k dks fons’kh O;kikj esa ojh;rk nh tkuh pkfg, \ 

What is found out through evaluation matrix in selection of 

foreign market ? 

(a) What should be the price of goods in foreign country ? 

(b) Price list should be prepared of goods to be exported. 

(c) What products can be sold in a specific country ? 

(d) Which country should be given preference in foreign 

trade ? 

5- vizR;{k fu;kZr dk eq[; nks”k dkSu&lk gS \ 

¼v½ vf/kd tksf[ke 

¼c½ vf/kd iw¡th dh vko’;drk 

¼l½ fu;kZr xg̀ksa ij vkfJr jguk 

¼n½ foLr̀r fu;kZr O;oLFkk dh vko’;drk 
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What is the main disadvantages of indirect exporting ? 

(a) More risk 

(b) Need for more capital 

(c) Dependence on export houses 

(d) Need to have elaborate exporting arrangements 

6- vUrjkZ”Vªh; cktkj ds lEcU/k esa vuqdwyu dk D;k vFkZ gS \ 

¼v½ fu;kZr ds fy, mRikn dk p;u 

¼c½ fons’kh cktkj dks mi;qDr cukus ds fy, mRikn esa ifjorZu 

¼l½ fons’kh cktkj ls mRikn gVk ysuk 

¼n½ fons’kh cktkj esa Uk;k mRikn izLrkfor djuk 

What is the meaning of adaptation in relation to international 

marketing ? 

(a) Selecting a product for export 

(b) Modifying a product to suit foreign market 

(c) Withdrawing a product from a foreign market 

(d) Introducing a new product in foreign market 

7- fo’ks”k :i ls izfrLi/khZ czk.Mksa ds lkFk izfrLi/kkZ djus ds fy, fu;fer 

czk.Mksa ds vfrfjDr ,d u, czk.M ds :i esa cktkj esa is’k fd;k tkus 

okyk ,d lLrk mRikn dgk tkrk gS % 

¼v½ izfr;ksxh czk.M 

¼c½ yM+kdw czk.M 

¼l½ O;fDrxr czk.M 

¼n½ LFkkuh; czk.M 
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A less costly product specifically introduced in the market 

under a new brand name in addition to regular brands to 

compete with brands of competitors is called : 

(a) Competitive brand 

(b) Fighting brand 

(c) Individual brand 

(d) Local brand 

8- iSdsftax ekuk tkus okyk dkjd ugha gS % 

¼v½ vk;kr djus okys ns’k dh tyok;q 

¼c½ gSaMfyax esa lqfo/kk 

¼l½ mRikn dh HkkSfrd ,oa jklk;fud fo’ks”krk 

¼n½ fu;kZrd ds foŸkh; lalk/ku 

The factor not be considered is packaging : 

(a) Climate of importing country 

(b) Convenience in handling 

(c) Physical and chemical characteristics of the product 

(d) Financial resources of exporter 

9- fuEufyf[kr esa ls ------------- ewY; fu/kkZj.k j.kuhfr;ksa esa u;s mRiknksa ds fy, 

vkn’kZ ugha gS \ 

¼v½ foosdk/khu mRikn 

¼c½ fLdfeax mRikn 

¼l½ izpkj ewY; fu/kkZj.k mRikn 

¼n½ mi;qZDr lHkh 
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Of the following pricing strategis ........... is not ideal for new 

products.  

(a) Discretionary products 

(b) Skimming products 

(c) Promotional pricing products 

(d) All of the above 

10- dkSu&lk dqy xq.koŸkk izcU/ku (T. Q. M.) dk fl)kUr ugha gS \ 

¼v½ n{krk ykxr dk ekiu 

¼c½ =qfV eqDr dk;Z 

¼l½ miHkksDrk ek¡x dks le; ij iwjk djuk 

¼n½ O;olk; izfØ;k ekU;rk 

Which is not the principle of Total Quality Management  

(T. Q. M.) ? 

(a) Measurement of cost efficiency 

(b) Error free work 

(c) Timely fulfil consumer demand  

(d) Business process recognition 

11- fuEufyf[kr esa ls dkSu&lk rRo vUrjkZ”Vªh; foi.ku esa ewY; fu/kkZj.k 

ij izHkko ugha Mkyrk \ 

¼v½ ns’k ds fy, fons’kh eqnzk vftZr djuk 

¼c½ cktkj dh fo’ks”krk,¡ 

¼l½ izfrLi)kZ 

¼n½ ykxr 



 [ 7 ] D–119 

 P. T. O. 

Which of the following is not a factor affecting pricing in 

international marketing ? 

(a) To earn foreign exchange for the country 

(b) Market characteristics  

(c) Competition 

(d) Costs 

12- fuEufyf[kr esa ls fu;kZfrr oLrqvksa ds fy, Hkqxrku izkIr djus dk 

lcls lqjf{kr rjhdk dkSu&lk gS \ 

¼v½ iqf”Vdr̀] v[k.Muh; lk[k&i= 

¼c½ [kqys [kkrs ds vUrxZr Hkqxrku 

¼l½ Lohdf̀r ds cnys Hkqxrku 

¼n½ fu;kZr ds cnys vk;kr }kjk Hkqxrku 

From among the following which is the most safe method of 

receiving payment for exported goods ?  

(a) Confirmed, irrevocable letter of credit 

(b) Payment against open account 

(c) Payment against acceptance 

(d) Payment in the form of import after export 

13- vUrjkZ”Vªh; forj.k dk fu/kkZj.k djus okys dkjd ls lEcfU/kr gS % 

¼v½ mRikn 

¼c½ izfr;ksfxrk 

¼l½ cktkj 

¼n½ mi;qZDr lHkh 
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The factors determining the international distribution relate 

to : 

(a) Product 

(b) Competition 

(c) Market 

(d) All of the above 

14- forj.k dh ,d dM+h ds fofHkUu Lrjksa ds e/; la?k”kks± dks lanfHkZr fd;k 

tkrk gS % 

¼v½ {kSfrt la?k”kZ 

¼c½ dk;Z{ks= la?k”kZ 

¼l½ lekukUrj la?k”kZ 

¼n½ ijr&vk/kkfjr la?k”kZ 

Conflicts between different levels of the same channel of 

distribution are referred to as : 

(a) Horizontal conflicts 

(b) Vertical conflicts 

(c) Parallel conflicts 

(d) Layer-based conflicts 

15- fuEufyf[kr esa ls dkSu&lk vUrjkZ”Vªh; forj.k dk izR;{k ek/;e ugha  

gS \ 

¼v½ vk;kr xg̀ 

¼c½ fu;kZr izcU/ku dEifu;k¡ 

¼l½ deh’ku ,ts.V 

¼n½ fons’kksa esa fLFkr Ø; ,ts.V 
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Which among the following is not a direct channel of 

international distribution ? 

(a) Import house 

(b) Export management companies 

(c) Commission agent 

(d) Overseas based buying agents 

16- Hkkjr esa ,d dkSu&lh fu;kZr izksRlkgu ,tsUlh ugha gS \ 

¼v½ fu;kZr lao/kZu ifj”kn~ 

¼c½ fo’o O;kikj laxBu 

¼l½ okf.kfT;d cSad 

¼n½ fu;kZr lk[k ,oa xkj.Vh 

Which one is not export promotion agency in India ? 

(a) Export Promotion Council 

(b) World Trade Organisation 

(c) Commercial Bank 

(d) Export Credit and Guarantee 

17- --------------- fu/kkZfjr djuk fons’kh cktkj p;u dk igyk dne gSA 

¼v½ QeZ dk mís’; 

¼c½ izkjfEHkd p;u izfØ;k 

¼l½ p;u ds ekin.M 

¼n½ fons’kh cktkjksa dh vYilwph 
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The first step of foreign market selection is determining ...... 

(a) Objectives of the firm 

(b) Preliminary Selection process 

(c) Parameters of Selection 

(d) Short listing of foreign markets 

18- Hkkjrh; vkS|ksfxd fodkl cSad dh LFkkiuk dh xbZ Fkh % 

¼v½ 1935 esa 

¼c½ 1957 esa 

¼l½ 1964 esa 

¼n½ 1982 esa 

Industrial Development Bank of India was established in : 

(a) 1935 

(b) 1957 

(c) 1964 

(d) 1982 

19- fuEufyf[kr esa ls Hkkjrh; fu;kZr&vk;kr cSad dk dkSu&lk mís’; ugha 

gS \ 

¼v½ fons’kh cktkjksa dk v/;;u djuk 

¼c½ fu;kZrdksa ds cpr [kkrs [kksyuk 

¼l½ nwljs ns’kksa esa la;qDr miØe djus esa lgk;rk djuk 

¼n½ vUrjkZ”Vªh; cSafdax lsok,¡ iznku djuk 
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Which among the following is not an objective of Export and 
Import Bank of India ? 

(a) Study of foreign markets 

(b) Opening saving accounts of exporters 

(c) To help in joint ventures abroad 

(d) To provide international banking facilities 

20- fuEufyf[kr esa ls dkSu&lk ,d izdkj dk okf.kfT;d nLrkost ugha  
gS \ 
¼v½ vkns’k ;k b.MsUV 
¼c½ tgkth vkns’k 

¼l½ tgkth fcYVh 

¼n½ iSfdax lwph 
Which among the following is not a type of commercial 
document ? 

(a) Order or indent 

(b) Shipping order 

(c) Bill of lading 

(d) Packing list 

 [k.M&c  
(Section—B) 

vfr y?kq mŸkjh; iz’u 
(Very Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj nks ;k rhu okD;ksa esa nhft,A izR;sd 
iz’u 2 vadksa dk gSA  

 Attempt any eight questions in two or three sentences. 
Each question carries 2 marks. 

1- vUrjkZ”Vªh; foi.ku dh dksbZ nks fo’ks”krk,¡ crkb,A 
State any two characteristics of international marketing. 
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2- f}i{kh; O;kikj le>kSrk D;k gksrk gS \ 

What is bi-lateral trade agreement ? 

3- lkoZHkkSe czk.M ls vkidk D;k vfHkizk; gS \ 

What do you mean by Global Brands ? 

4- fdu ifjfLFkfr;ksa esa iSdsftax esa ifjorZu djuk pkfg, \ 

Under what circumstances should packaging be changed ? 

5- fu”iknu DokfyVh ,oa vuq:irk DokfyVh esa ,d vUrj crkb,A 

State one difference in performance quality and conformance 

quality. 

6- vUrjkZ”Vªh; ewY; fu/kkZj.k ds izeq[k rRoksa ds uke crkb,A 

Name the major elements of international pricing. 

7- vUrjkZ”Vªh; foØ; lao/kZu ds dksbZ nks mís’; crkb,A 

State any two objectives of international sales promotion. 

8- ‘kwU; Lrj forj.k ek/;e ls vki D;k le>rs gSa \ 

What do you understand by Zero level channel of 

distribution ? 

9- eqDr O;kikj uhfr D;k gksrh gS \ 

What is free trade policy ? 

10- fu;kZr foŸk ds rhu egRo crkb,A 

State the three importance of export finance. 
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 [k.M&l  

(Section—C) 

y?kq mŸkjh; iz’u 

(Short Answer Type Questions) 

uksV % bl [k.M ds fdUgha vkB iz’uksa ds mŸkj yxHkx 75 ‘kCnksa esa 

fyf[k,A izR;sd iz’u 3 vadksa dk gSA 

 Write answer of any eight questions from this Section in 

about 75 words. Each question carries 3 marks. 

1- ?kjsyw foi.ku ,oa vUrjkZ”Vªh; foi.ku esa vUrj crkb,A 

Differentiate between domestic marketing and international 

marketing. 

2- vUrjkZ”Vªh; foi.ku dh D;k fo’ks”k dfBukb;k¡ gSa \ 

What are the special difficulties of international  marketing ? 

3- vUrjkZ”Vªh; mRikn fMtkbu izekihdj.k ds D;k ykHk gSa \ 

What are the advantages of international product design 

standardisation ? 

4- fdu ifjfLFkfr;ksa esa vUrjkZ”Vªh; foi.ku esa iSdsftax esa ifjorZu djuk 

pkfg, \ 

Under what circumstances should packaging change in 

international marketing ? 

5- vkbZ- ,l- vks- izek.khdj.k izkIr djus dh dk;Zfof/k crkb,A 

State the procedure for getting I. S. O. certification. 
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6- vUrjkZ”Vªh; O;kikj esa fofue; fcyksa ds egRo dh O;k[;k  
dhft,A 
Explain the importance of bills of exchange in International 
Trade. 

7- vUrjkZ”Vªh; foØ; lao/kZu ds D;k mís’; gSa \ 
What are the objectives of International Sales Promotion ? 

8- vUrjkZ”Vªh; foi.ku esa ;krk;kr ds lk/ku ds p;u esa dkSu ls rRo 
izHkkfor djrs gSa \ 
What are the factors that affect the selection of means of 
transport in international marketing ?  

9- fo’ks”k vkfFkZd {ks= D;k gksrs gSa \ 
What are Special Economic Zones ? 

10- fu;kZr foŸk dk egRo crkb,A 
Explain the importance of export finance. 

 [k.M&n  
(Section—D) 

nh?kZ mŸkjh; iz’u 
(Long Answer Type Questions) 

uksV % bl [k.M ds lHkh iz’u vfuok;Z gSaA izR;sd iz’u 5 vadksa dk gSA 
vf/kdre ‘kCn lhek 150 ‘kCnA 

 All questions of this Section are compulsory. Each 
question carries 5 marks. Maximum word limit  
150 words. 

1- oS/kkfud] jktuSfrd ,oa vkfFkZd okrkoj.k dk vUrjkZ”Vªh; foi.ku ij 
D;k izHkko iM+rk gS \ 
What is the impact of legal, political and economic 
environments on international marketing ? 
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vFkok 

(Or) 

fons’kh cktkj p;u dh izfØ;k dh foospuk dhft,A 

Discuss the procedure for selection of foreign markets. 

2- vizR;{k fu;kZr ds D;k ykHk ,oa gkfu;k¡ gSa \ 

What are the advantages and disadvantages of indirect 

exporting ? 

vFkok 

(Or) 

u;s mRikn dk fodkl djus esa dkSu&ls dne mBk;s tkrs gSa \ 

What steps are involved in development of a new product ? 

3- vUrjkZ”Vªh; O;kikj esa fufeZr eky dh DokfyVh cuk;s j[kus ds D;k 

ykHk gSa \ 

What are the benefits of maintaining quality of manufactured 

products in international trade ? 

vFkok 

(Or) 

fu;kZr ewY; fu/kkZj.k fu.kZ; esa dkSu&lh vk/kkjHkwr lwpukvksa dh 

vko’;drk gksrh gS \ 

What basic information is required for export pricing 

decision ? 
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4- vUrjkZ”Vªh; foi.ku ds fofHkUu vizR;{k forj.k ds ek/;e dkSu&dkSu ls 

gSa \ le>kb,A 

What are the various indirect distribution channels of 

international marketing ? Discuss. 

vFkok 

(Or) 

fu;kZrd }kjk rS;kj fd;s tkus okys izys[kksa dh lwph cukb,A 

Prepare a list of documents to be prepared by an exporter. 
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