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INTERNATIONAL MARKETING
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Which of the following is not the reason for firm to enter
International market ?

(a) No sufficient domestic demand

(b) To increase profitability

(¢) To encourage international travels

(d) To explore opportunities of growth abroad
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Domestic and international marketing are similar because :
(a) English language is used in both.

(b) The legal system in all the countries is uniform.

(¢) The culture of local and foreign consumers is the same.

(d) There is the need of consumer satisfaction in both.
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Which one is not the technique of Environmental Analysis of
international marketing ?
(a) Verbal and written information
(b) Search and Scanning
(c) Bargaining power
(d) Forecasting and formal studies
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What is found out through evaluation matrix in selection of
foreign market ?
(a) What should be the price of goods in foreign country ?
(b) Price list should be prepared of goods to be exported.
(c) What products can be sold in a specific country ?

(d) Which country should be given preference in foreign
trade ?
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What is the main disadvantages of indirect exporting ?
(a) Morerisk
(b) Need for more capital
(¢) Dependence on export houses

(d) Need to have elaborate exporting arrangements
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What is the meaning of adaptation in relation to international

marketing ?

(a) Selecting a product for export

(b) Modifying a product to suit foreign market
(c) Withdrawing a product from a foreign market

(d) Introducing a new product in foreign market
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A less costly product specifically introduced in the market
under a new brand name in addition to regular brands to

compete with brands of competitors is called :
(a) Competitive brand

(b) Fighting brand

(¢) Individual brand

(d) Local brand
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The factor not be considered is packaging :

(a) Climate of importing country
(b) Convenience in handling
(c) Physical and chemical characteristics of the product

(d) Financial resources of exporter
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Of the following pricing strategis ........... is not ideal for new
products.
(a) Discretionary products
(b) Skimming products
(¢) Promotional pricing products

(d) All of the above
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Which is not the principle of Total Quality Management
(T.Q.- M) ?

(a) Measurement of cost efficiency

(b) Error free work

(¢) Timely fulfil consumer demand

(d) Business process recognition
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Which of the following is not a factor affecting pricing in
international marketing ?
(a) To earn foreign exchange for the country
(b) Market characteristics
(c) Competition
(d) Costs
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From among the following which is the most safe method of
receiving payment for exported goods ?
(a) Confirmed, irrevocable letter of credit
(b) Payment against open account
(c) Payment against acceptance

(d) Payment in the form of import after export
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The factors determining the international distribution relate
to:
(a) Product
(b) Competition
(c) Market
(d) All of the above
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Conflicts between different levels of the same channel of
distribution are referred to as :
(a) Horizontal conflicts
(b) Vertical conflicts
(c) Parallel conflicts

(d) Layer-based conflicts
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Which among the following is not a direct channel of
international distribution ?
(a) Import house
(b) Export management companies
(c) Commission agent

(d) Overseas based buying agents
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Which one is not export promotion agency in India ?
(a) Export Promotion Council

(b) World Trade Organisation

(c) Commercial Bank

(d) Export Credit and Guarantee

----------- PR @ fadel SR =7 @1 e aa 2|

@) wF BT SR

@) URMPE Ty

(|) =T @ AUSTS

(@ faceh aomRl @ SreuRg

P.T.O.

18.

19.

[10] D-119
The first step of foreign market selection is determining ......
(a) Objectives of the firm
(b) Preliminary Selection process
(c) Parameters of Selection

(d) Short listing of foreign markets
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Industrial Development Bank of India was established in :

(a) 1935
(b) 1957
) 1964
d) 1982
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Which among the following is not an objective of Export and
Import Bank of India ?
(a) Study of foreign markets
(b) Opening saving accounts of exporters
(c) To help in joint ventures abroad

(d) To provide international banking facilities
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Which among the following is not a type of commercial
document ?
(a) Order or indent
(b) Shipping order
(c) Bill of lading
(d) Packing list
Yus—q
(Section—B)
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(Very Short Answer Type Questions)
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Attempt any eight questions in two or three sentences.
Each question carries 2 marks.
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State any two characteristics of international marketing.
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What is bi-lateral trade agreement ?

T 9108 T THT T IR & ?

What do you mean by Global Brands ?

fo1 gRRarforrt & YafSiT § aRad e @Ry ?

Under what circumstances should packaging be changed ?
fare garferd! vd SIwUar q@iere] H Ud 3R qaisy |

State one difference in performance quality and conformance

quality.
IR I FMURY & Y99 dedl & M aarsy |

Name the major elements of international pricing.

SR fashg Fada & @Ig o 9L2 913U |
State any two objectives of international sales promotion.
I WR IR AW W A A T § 7

What do you understand by Zero level channel of

distribution ?
qad AR AT @7 B g ?

What is free trade policy ?

fyafa fod & &9 9@ 9a”y |

State the three importance of export finance.
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(Short Answer Type Questions)

de: T WS B (ool A8 Y b SR aHT 75 Ul H

forRRaw | T 3T 3 3 BT 2 |

Write answer of any eight questions from this Section in

about 75 words. Each question carries 3 marks.

TR fAUUH T SRR Ao # 3R JaTsy |

Differentiate between domestic marketing and international

marketing.

IR fauve @l @ faey sfemrsar € ?

What are the special difficulties of international marketing ?

IR SeUTe fSoIgd YAy & 9T ord & 2

What are the advantages of international product design

standardisation ?
fo gRRufeRl § sraRi< Ay & Yo § gRads &l
1Ry ?

Under what circumstances should packaging change in

international marketing ?
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State the procedure for getting I. S. O. certification.
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Explain the importance of bills of exchange in International
Trade.

SR fashg Fada & o7 9eeg € ?

What are the objectives of International Sales Promotion ?

RN fauoe % IR @ 9RH B 9dF H B 9 aq
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What are the factors that affect the selection of means of
transport in international marketing ?

ferRry amfdie & 7 & & ?

What are Special Economic Zones ?
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Explain the importance of export finance.
Yrg—q
(Section—D)

SR T
(Long Answer Type Questions)
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All questions of this Section are compulsory. Each
question carries 5 marks. Maximum word limit
150 words.
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What is the impact of legal, political and economic
environments on international marketing ?
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Jeqar

(Or)
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Discuss the procedure for selection of foreign markets.
e fafd & @ o v gt § 2
What are the advantages and disadvantages of indirect
exporting ?

Jeqar

(Or)
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What steps are involved in development of a new product ?
RIS @R ¥ A o1 & @iferd) R W $ @
AME ?
What are the benefits of maintaining quality of manufactured
products in international trade ?
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(Or)
fRfd g feRo ol § -9 ey @Rl @
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What basic information is required for export pricing

decision ?
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4. JIREH fuoe & A= sy fAaver & Arw oF-oF 9

g ? a9sy |

What are the various indirect distribution channels of
international marketing ? Discuss.
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(Or)
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Prepare a list of documents to be prepared by an exporter.
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