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M. Com. (Final) EXAMINATION, 2020
(Optional Group—A : Marketing)
Paper First
MARKETING MANAGEMENT

Time : Three Hours | [ Maximum Marks : 100
e af df" g & SR AT | TAD 3B W TP G Al
AR | W Tl & 36 T € |
Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.

FPIE—1
(UNIT—1)
1. e & @ e g ? fauE @ s, &3 e wed @
fae=r = HIfom |

What is meant by Marketing ? Discuss the nature, scope and
importance of marketing.

Jar

(Or)
ST FAER W R I ¢ ? SUHIGT FIR Bl FAIad
PR dlel faf=T Bl $T1 FeT H quE BT |
What is meant by Consumer Behaviour ? Describe in brief
the different factors affecting consumer’s behaviour.
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P2

(UNIT—2)
I e @ @1 FF g ? Sae e § uRadai @
DHF-BH ¥ Teh T PR 8 ?

Explain the meaning of product mix. What factors influence
changes in product-mix ?

G

(Or)
1€ I MY R T & 2 VP S F10 BT gA1G Gl T
foret-forr et @F e # T S ARy ?
What do you understand by Brand ? What factors should be
taken into mind while selecting a good brand ?

TPE—3
(UNIT—3)
1 M fog yeR FEiRa @ a8 ? 6 9 Sare &
T FREd axd w9 ARl OF drell fafR @ o
RIFTY |
How is the price policy determined ? Describe the methods

which are adopted for determining the pricing of a new
product.

reraT

(Or)
“faqRoT qIRDr g DI URETYT QINTY | faaRoT aTfedr &1 =
fo dal W AR BT ® ?

Define the term ‘distribution channels’. On which elements
the selection of channels of distribution depends ?

(A-50)

[3]
R4
(UNIT—4)

4, “IOfaTad fahy dad fAmaden & T8l 3fUg IqH 98 0d
T 3 PO B G Y dAead fAmy @ fRIvan
gy |
“Personal selling is not only salesmanship, but it is much
more than that.” Comment on this statement and explain the
characteristics of personal selling.

3feqar
(Or)
fAUUr of e 1 31ef Ud & qHehey |
Explain meaning and scope of marketing research.
TPR—5
(UNIT—5)

5. fauor ufsemell @& R @1 Smawyadel H auH B |
faqor wfehanall & i o yq@ Rl @ dew d amen
PIFY |
Explain the necessity of control of marketing operations.
Explain in brief the different methods of control of
marketing operations.

3feqar

(Or)
faqor & |, Afdd vd S usgel W ey fafay |
Write an essay on social, ethical and legal aspects of
marketing.
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