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M. Com. (Fourth Semester) (Main/ATKT)
EXAMINATION, May-June, 2020
(Optional—Specialization)

[Optional Group (A) Marketing]

Paper First (A)

PRINCIPLE OF MARKETING

Time : Three Hours | [ Maximum Marks : 80
A FeurgaR $ @vel $ SR |
Attempt all Sections as directed.
GUe—3] T 1
(Section—A)
9] ?'lﬁ/glg dHT T
(Objective/Multiple Choice Questions)
Al W WAl @ W AR

Attempt all questions.

TEl IR BT IIT DIVT

Choose the correct answer :

1. faum R 2 fear T ge R
(@) sard

P.T.O.

[2]
@ eFaeEs Iy
(@) fafrem
(@) umEP W AR
Money spent on marketing is :
(a) Wastage
(b) Unnecessary expenditure
(c) Investment

(d) Burdon on the costomer
ot a1 wafty ¥ wfeafere 2
(@)  wFdE o

@ amiTe-anfdiE foar

(@) en g fagmE QM

@) s wh

Nature of marketing is :

(a) Human activity

(b) Socio-economic activity
(¢) Both Art and Science
(d) All of the above

Rgv 1 S SR &
(@)  fafrrgen
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Modern concept of marketing is : The micro-environmental factors of marketing environment
(a) Exchange oriented are :
(b) Customer oriented (a) 2
(¢) Production oriented (b)y 4
(d) Sales oriented () ©6

4. oprfl U4 fAfoRM O, wved & SaR Ao fisr B, @ § d 8
@) 4 6. IR fawfdmaer foq # &
@ 3 (@) ST &
@ 6 (@
@ 2 (@ fmia @
According to McCarthy and William J. Stanton P’s of ) W kil
marketing mix are : Market segmentation is in the interest of :
(a) 4 (a) Consumer
(b 3 (b) Trader
() 6 (¢) Manufacturer
d 2 (d) All of the above

5. faUvm wIfeRer & GeR-TATaRvg BT & 7. IR ¥ IR Sl @ WgRT e €
@) 2 (&) et
@ 4 (@ Rrord HA
@) 6 (@ " Wl
@ s (@) wwad § 9 o T

P.T.O.
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In a market no tendency of Indian buyer is :
(a) To bargin
(b) File complaint
(¢) To purchase expensive

(d) None of the above

Bl WIER B TG B d Ted H “BRA7 & feber
IR & ?

(@) 2

@ 3

(@) 4

@ s

How many types of “Image” under psychological factors of

which are affecting consumer behaviour ?
(@) 2
(b) 3
(c) 4
@ 5

SUTE & FE YHR B ¢ :
@) s
@ 6
(

@ 2

&)

) 4

P.T.O.

10.

[6]
The main types of product are :
(a) 8
(b) 6
(c) 4
@ 2
SATE A8 F gHIfad H el 1¢h &
(@) Sare
(@ fawoe
(w) faci

(@) s i

The factor affecting product mix are :
(a) Production

(b) Marketing

(c¢) Financial

(d) All of the above

11, UBRT & YoR ¢

@) 3
@ 4

) 5

=

A
)
»
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Types of packaging are :
(a)
(b) 4

) 5

@d 6
12. el ScuTe @ Wy B 2
) uRuqadr oI afawer #
) Uad @ fawer |
) AT B sraRer |

) 3Ty B STaRe H

2 2 =Z

o)

Death of a product take place :
(a) In maturity stage

(b) In decline stage

(¢) In saturation stage

(d) In obsolescence stage
13. Hog Aot feiRa & € -
(@) T yeg NI
@ T e gRI
(@) Tl R
() fawamll grT

P.T.O.

14.

15.

[8]
Price policies are determine by :
(a) Higher management
(b) Lower management
(¢) Costumer

(d) Salesmen

g a8 SIF-9 B NS & ?

Which discount motivate for quick payment ?
(a) Trade discount

(b) Cash discount

(¢) Quantity discount

(d) All of the above
foret e Ay # BT < Bl € ?
AATg IR Tl Hed A
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[9]
Price is minimum in which price policy ?
(a) Skimming the cream price policy
(b) Market penetration pricing policy
(c) Follow up leader pricing policy
(d) None of the above
16. Hcd XUMIRT & YR 2 :
@) 5
@ 4
() 3
@ 2
Types of pricing strategies are :
(a 5
(b) 4
() 3
@ 2
17. faeRor aifeeprail &1 S 781 €
) a9 &1 vEd SR
Hag A Bl

TG BT &gl BT

o P ¥ g

5

a4 g -
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[10]

Not the function of channel of distribution :

(a)
(b)
(©)
(d)

Managing finance
Promotional activities
Managing production

Help in pricing

18, o1 MUY &) fawar =i €

()
(@)
)
)

=

(

al

B AR Bl 9% Bl faha
feieT & a%g &1 B
IyHIgal 3 W T B BT
EACRS SIS REE D)

Not the characteristic of wholeseller :

(a)
(b)
(©
(d)

Selling goods to retailer
Purchase goods from manufacturer
Selling good directly to consumer

Selling few goods only

19, BIF-9T BT G Tel © ?

@)
)
9)

)

)

—

EHR AN AT BT a1 e $a & |
WEHR AN 2016 YN B Hdl J&H Il & |
e IR SUHITIR BT T Y& Rl & |
SUged § W BIE TE
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Which statement is not correct ? 2. fauor fasor @ 2 ?

(a) Retailer renders services to manufacturer. What is Marketing Mix ?

(b) Retailer renders services to whole-seller. 3. fauoE @1 e TgfaReiRy Srfaadl @ § ?

(c) Retailer renders services of consumer. What is Micro Environmental Forces ?

(d) None of the above 4, IRAIT SUHIGT & AISETol AGER BT 77 MY & ?

What is the meaning of bargaining behaviour of Indian

20. Hifde faavor veg & Wi €

buyer ?
(@) e 5. UG IS T e g ?
@) SSHTD What is the meaning of consumer product ?
(@) e 6. ciafer @A E 7
What is Labelling ?
GRS

7. 99IR YRIG Hed A @2 ?

What is Market Penetration price policy ?

(a) Branding 8 3 qeT TR ?
(b) Trademark

Related to physical distribution management :

What is quantity discount ?

(¢) Labelling o. famwor afeatelt @1 @@ amE © ?
(d) Transporting What is the meaning of Channel of Distribution ?
qUs—q IR 2 10. ¥ifoe fIaRoT &1 @7 M & ?
(Section—B) What is the meaning of Physical distribution ?
i g S IS T 3
N | (Ver;::(;t Answe; Type Qu(-as;ions) (Section—C)
;o ame SR Efr. i EERIERIEI Y IR T
Attempt any eight questions in two or three sentences )
cach. (Short Answer Type Questions)
1. @ RO TR e § 2 dlc ;&g oMoy @ IR Y| TG WA & IR o] IR
Is marketing process consumer oriented ? ¥ 75 ¥ & |

P.T.O.
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Attempt any eight questions. Word limit for answer of

each question is 75 words.

AU & GMIiTG SReRa & o7 3y © 2

What is meant by social responsibility of marketing ?

fquor A & 9 @ BT § TRET BT JHRT |

Explain promotion as variable of marketing mix.
IR fofaTa~oT & Sewdi @1 |ed # quid Sifory |

Describe in brief the main objective of market segmentation.

SUHIERT IcaTe 3R 3iTenfie Sare | 3k q93sy |

Explain difference between Consumer product and Industrial

product.

IYTRT FAER BT JHIFT B arel i geal @ deg §
fademT BIfTT |

Explain in brief the economic factors affecting consumer

behaviour.

IS SIa 5 &1 T SRS FT [ H 0 HIF |
Describe in brief the main stages of product life cycle.
qATg AR dTell Jedl i BT Gy |

Explain the skimming the cream price policy.

T R @1 g & ad ard gcdl @ fadE
BIFTT |

Explain the cost factors, affecting the price determination.

P.T.O.

9.

[14] D-116
faavor aiReit @ srt o1 weY § THesy |

Explain in brief the functions of channel of distribution.

10. &9 B MR W AP fAwdiell & YBRI B fada-T HIfory |

Explain the types of wholeseller according to regional basis.
Gue—q T 5
(Section—D)
< SR wH
(Long Answer Type Questions)

e : I T B SR AN | IAS T B SR D ol e

1.

G 150 ITeE B |

Attempt all questions. Word limit for each question is
150 words.

fauom S@uRoT W U R’ 9HEd 7 fIuve fuRem @
TR B dTe] Ichl Bl IRAT B |

What do you understand by Marketing Concept ? Explain
factors affecting marketing concept.

3era
(Or)
faor fasr & @ deal @ faaEer S |

Explain the main elements of marketing mix.

fIERUT AR & G TR gedl e Hifor |

Describe the micro environmental factors of marketing
environment.

J1eram
(Or)
IRA ST & $HY FIER BT fIAvan ga1gq |

Explain the characteristics of buying behaviour of Indian

consumer.



[15] D-116
3. Ime fofy &7 & ? wE Sare (oRl &1 fadear S |

What is Product Decision ? Discuss the major product
decision.

JIqr
(Or)
Yl @1 URAIYT ST | YIS & Sewd a1 & ?
Define packaging. What are the objectives of packaging ?
4. e RO g & 9@ TR @ AR DI |
Describe the main steps of price determination procedure.
3erdr
(Or)
ol AR S GRATT AT | §78 FIAT BT GHMSY |

Give the definition of wholeseller. Explain its functions.
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