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M. Com. (Fourth Semester) (Main/ATKT) 

EXAMINATION, May-June, 2020 

(Optional—Specialization) 

[Optional Group (A) Marketing] 

Paper First (A) 

PRINCIPLE OF MARKETING 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 
 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  
(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 
(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 
 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 
Choose the correct answer : 

1- foi.ku ij O;; fd;k x;k /ku gS % 

¼v½ cckZnh 
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¼c½ vuko’;d O;; 

¼l½ fofu;kstu 

¼n½ xzkgdksa ij Hkkj 

Money spent on marketing is : 

(a) Wastage 

(b) Unnecessary expenditure 

(c) Investment 

(d) Burdon on the costomer 

2- foi.ku dh izdf̀r esa lfEefyr gS % 

¼v½ ekuoh; fØ;k 

¼c½ lkekftd&vkfFkZd fØ;k 

¼l½ dyk o foKku nksuksa 

¼n½ mi;qZDr lHkh 

Nature of marketing is : 

(a) Human activity 

(b) Socio-economic activity 

(c) Both Art and Science  

(d) All of the above 

3- foi.ku dh vk/kqfud vo/kkj.kk gS % 

¼v½ fofue;ksUeq[kh 

¼c½ xzkgdksUeq[kh 

¼l½ mRiknuksUeq[kh 

¼n½ foØ;ksUeq[kh 
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Modern concept of marketing is : 

(a) Exchange oriented 

(b) Customer oriented 

(c) Production oriented 

(d) Sales oriented 

4- esdkFkhZ ,oa fofy;e ts- LVk.Vu ds vuqlkj foi.ku feJ.k ds- ih- gaS % 

¼v½ 4 

¼c½ 3 

¼l½ 6 

¼n½ 2 

According to McCarthy and William J. Stanton P’s of 

marketing mix are : 

(a) 4 

(b) 3 

(c) 6 

(d) 2 

5- foi.ku i;kZoj.k ds lw{e&i;kZoj.kh; ?kVd gSa % 

¼v½ 2 

¼c½ 4 

¼l½ 6 

¼n½ 8 
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The micro-environmental factors of marketing environment 

are :  

(a) 2 

(b) 4 

(c) 6 

(d) 8 

6- cktkj foHkfDrdj.k fgr esa gS % 

¼v½ miHkksDrk ds  

¼c½ O;kikjh ds  

¼l½ fuekZrk ds  

¼n½ mi;qZDr lHkh 

Market segmentation is in the interest of : 

(a) Consumer 

(b) Trader 

(c) Manufacturer 

(d) All of the above 

7- cktkj esa Hkkjrh; Øsrk dh izo`fŸk ugha gS % 

¼v½ lkSnsckth 

¼c½ f’kdk;r djuk 

¼l½ eg¡xk [kjhnuk 

¼n½ mi;qZDr esa ls dksbZ ugha 
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In a market no tendency of Indian buyer is : 

(a) To bargin 

(b) File complaint 

(c) To purchase expensive 

(d) None of the above 

8- Øsrk O;ogkj dks izHkkfor djus okys ?kVdksa esa ßNfoÞ ds fdrus  

izdkj gSa \ 

¼v½ 2 

¼c½ 3 

¼l½ 4 

¼n½ 5 

How many types of “Image” under psychological factors of 

which are affecting consumer behaviour ? 

(a) 2 

(b) 3 

(c) 4 

(d) 5 

9- mRikn ds izeq[k izdkj gksrs gSa % 

¼v½ 8 

¼c½ 6 

¼l½ 4 

¼n½ 2 
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The main types of product are : 

(a) 8 

(b) 6 

(c) 4 

(d) 2 

10- mRikn feJ dks izHkkfor djus okys ?kVd gSa % 

¼v½ mRiknu 

¼c½ foi.ku 

¼l½ foŸkh; 

¼n½ mi;qZDr lHkh 

The factor affecting product mix are : 

(a) Production 

(b) Marketing 

(c) Financial 

(d) All of the above 

11- iSdsftax ds izdkj gSa % 

¼v½ 3 

¼c½ 4 

¼l½ 5 

¼n½ 6 
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Types of packaging are : 

(a) 3 

(b) 4 

(c) 5 

(d) 6 

12- fdlh mRikn dh èR;q gksrh gS % 

¼v½ ifjiDork dh voLFkk esa 

¼c½ iru dh voLFkk esa 

¼l½ larf̀Ir dh voLFkk esa 

¼n½ vizpyu dh voLFkk esa 

Death of a product take place : 

(a) In maturity stage 

(b) In decline stage 

(c) In saturation stage 

(d) In obsolescence stage 

13- ewY; uhfr;k¡ fu/kkZfjr gksrh gSa % 

¼v½ mPp izca/k }kjk 

¼c½ fuEu izca/k }kjk 

¼l½ xzkgdksa }kjk 

¼n½ foØsrkvksa }kjk 
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Price policies are determine by : 

(a) Higher management 

(b) Lower management 

(c) Costumer 

(d) Salesmen 

14- ‘kh?kz Hkqxrku gsrq dkSu&lh NwV izsjd gS \ 

¼v½ O;kikfjd NwV 

¼c½ uxn NwV 

¼l½ ifjek.k NwV 

¼n½ mi;qZDr lHkh 

Which discount motivate for quick payment ? 

(a) Trade discount 

(b) Cash discount 

(c) Quantity discount  

(d) All of the above 

15- fdl ewY; uhfr esa dher U;wure gksrh gS \ 

¼v½ eykbZ mrkjus okyh ewY; uhfr 

¼c½ cktkj izos’kd ewY; uhfr 

¼l½ usrk vuqdj.k ewY; uhfr 

¼n½ mi;qZDr esa ls dksbZ ugha 
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Price is minimum in which price policy ? 

(a) Skimming the cream price policy 

(b) Market penetration pricing policy 

(c) Follow up leader pricing policy 

(d) None of the above 

16- ewY; j.kuhfr ds izdkj gSa % 

¼v½ 5 

¼c½ 4 

¼l½ 3 

¼n½ 2 

Types of pricing strategies are : 

(a) 5 

(b) 4 

(c) 3 

(d) 2 

17- forj.k okfgdkvksa dk dk;Z ugha gS % 

¼v½ foŸk dk izca/k djuk 

¼c½ lao)Zu fØ;k,¡ djuk 

¼l½ mRiknu dk izca/k djuk 

¼n½ ewY; fu/kkZj.k esa lg;ksx 
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Not the function of channel of distribution : 

(a) Managing finance 

(b) Promotional activities 

(c) Managing production 

(d) Help in pricing 

18- Fkksd O;kikjh dh fo’ks”krk ugha gS % 

¼v½ QqVdj O;kikjh dks oLrq dk foØ; 

¼c½ fuekZrk ls OkLrq dk Ø; 

¼l½ miHkksDrkvksa dks lh/ks oLrq dk foØ; 

¼n½ dqN oLrqvksa dk gh foØ; 

Not the characteristic of wholeseller : 

(a) Selling goods to retailer 

(b) Purchase goods from manufacturer 

(c) Selling good directly to consumer 

(d) Selling few goods only 

19- dkSu&lk dFku lR; ugha gS \ 

¼v½ QqVdj O;kikjh fuekZrk dks lsok iznku djrk gSA 

¼c½ QqVdj O;kikjh Fkksd O;kikjh dks lsok iznku djrk gSA 

¼l½ QqVdj O;kikjh miHkksDrkvksa dks lsok iznku djrk gSA 

¼n½ mi;qZDr esa ls dksbZ ugha 
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Which statement is not correct ? 

(a) Retailer renders services to manufacturer. 

(b) Retailer renders services to whole-seller. 

(c) Retailer renders services of consumer. 

(d) None of the above 

20- HkkSfrd forj.k izca/k ls lEcfU/kr gS % 

¼v½ czkÇ.Mx 

¼c½ VªsMekdZ 

¼l½ yscfyax 

¼n½ ifjogu 

Related to physical distribution management :  

(a) Branding 

(b) Trademark 

(c) Labelling 

(d) Transporting 

 [k.M&c izR;sd 2 
(Section—B) 

vfr y?kq mŸkjh; iz’u 
(Very Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj nks ls rhu okD;ksa esa nhft,A 
 Attempt any eight questions in two or three sentences 

each. 

1- D;k foi.ku xzkgdksUeq[kh fØ;k gS \ 
Is marketing process consumer oriented ? 
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2- foi.ku feJ.k D;k gS \ 
What is Marketing Mix ? 

3- foi.ku dh lw{e i;kZoj.kh; ‘kfDr;k¡ D;k gSa \ 
What is Micro Environmental Forces ? 

4- Hkkjrh; miHkksDrk ds lkSnsckth O;ogkj dk D;k vk’k; gS \ 
What is the meaning of bargaining behaviour of Indian  
buyer ?  

5- miHkksDrk mRikn dk D;k vFkZ gS \ 
What is the meaning of consumer product ? 

6- yscfyax D;k gS \ 
What is Labelling ? 

7- cktkj izos’kd ewY; uhfr D;k gS \ 
What is Market Penetration price policy ? 

8- ifjek.k cêk D;k gS \ 
What is quantity discount ? 

9- forj.k okfgdkvksa dk D;k vk’k; gS \ 
What is the meaning of Channel of Distribution ? 

10- HkkSfrd forj.k dk D;k vk’k; gS \ 
What is the meaning of Physical distribution ? 

 [k.M&l izR;sd 3 
(Section—C) 

y?kq mŸkjh; iz’u 
(Short Answer Type Questions) 

uksV % fdUgha vkB iz’uksa ds mŸkj nhft,A izR;sd iz’u ds mŸkj gsrq ‘kCn& 
lhek 75 ‘kCn gSA 
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 Attempt any eight questions. Word limit for answer of 

each question is 75 words. 

1- foi.ku ds lkekftd mŸkjnkf;Ro ls D;k vk’k; gS \ 

What is meant by social responsibility of marketing ? 

2- foi.ku feJ.k ds py ds :i esa lEo)Zu dks le>kb,A 

Explain promotion as variable of marketing mix. 

3- cktkj foHkfDrdj.k ds mís’;ksa dk la{ksi esa o.kZu dhft,A 

Describe in brief the main objective of market segmentation. 

4- miHkksDrk mRikn vkSj vkS|ksfxd mRikn esa vUrj le>kb,A 

Explain difference between Consumer product and Industrial 

product. 

5- miHkksDrk O;ogkj dks izHkkfor djus okys vkfFkZd ?kVdksa dh la{ksi esa 

foospuk dhft,A 

Explain in brief the economic factors affecting consumer 

behaviour. 

6- mRikn thou pØ dh izeq[k voLFkkvksa dk la{ksi esa o.kZu dhft,A 

Describe in brief the main stages of product life cycle. 

7- eykbZ mrkjus okyh ewY; uhfr dks le>kb,A 

Explain the skimming the cream price policy. 

8- ewY; fu/kkZj.k dks izHkkfor djus okys ykxr ?kVdksa dh foospuk 

dhft,A 

Explain the cost factors, affecting the price determination. 

 [ 14 ] D–116 

9- forj.k okfgdkvksa ds dk;ks± dks la{ksi esa le>kb,A 

Explain in brief the functions of channel of distribution. 

10- {ks= ds vk/kkj ij Fkksd foØsrkvksa ds izdkjksa dh foospuk dhft,A 
Explain the types of wholeseller according to regional basis. 

 [k.M&n izR;sd 5 
(Section—D) 

nh?kZ mŸkjh; iz’u 
(Long Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A izR;sd iz’u ds mŸkj ds fy, ‘kCn& 
lhek 150 ‘kCn gSA 

 Attempt all questions. Word limit for each question is 
150 words. 

1- foi.ku vo/kkj.kk ls vki D;k le>rs gSa \ foi.ku vo/kkj.kk dks 
izHkkfor djus okys ?kVdksa dh O;k[;k dhft,A 
What do you understand by Marketing Concept ? Explain 
factors affecting marketing concept. 

vFkok 
(Or) 

foi.ku feJ.k ds izeq[k rRoksa dh foospuk dhft,A 
Explain the main elements of marketing mix. 

2- forj.k okrkoj.k ds lw{e i;kZoj.kh; ?kVdksa dh O;k[;k dhft,A 
Describe the micro environmental factors of marketing 
environment. 

vFkok 
(Or) 

Hkkjrh; miHkksDrk ds Ø; O;ogkj dh fo’ks”krk,¡ crkb,A 

Explain the characteristics of buying behaviour of Indian 
consumer. 
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3- mRikn fu.kZ; D;k gS \ izeq[k mRikn fu.kZ;ksa dh foospuk dhft,A 

What is Product Decision ? Discuss the major product 
decision. 

vFkok 

(Or) 

iSdsftax dks ifjHkkf”kr dhft,A iSdsftax ds mís’; D;k gSa \ 

Define packaging. What are the objectives of packaging ? 

4- ewY; fu/kkZj.k izfØ;k ds eq[; pj.kksa dh O;k[;k dhft,A 

Describe the main steps of price determination procedure. 

vFkok 

(Or) 

Fkksd O;kikjh dh ifjHkk”kk nhft,A buds dk;ks± dks le>kb,A 

Give the definition of wholeseller. Explain its functions. 
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