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M. Com. (Fourth Semester) (Main/ATKT)
EXAMINATION, May-June, 2020
(Optional-Specialization)
[Optional Group (A) Marketing]

ADVERTISING AND SALES MANAGEMENT

Time : Three Hours |
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Attempt all Sections as directed.
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(Section—A)
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(Objective/Multiple Choice Questions)
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Attempt all questions.
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Choose the correct answer :
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Outdoor advertising includes :
(a) Newspaper advertisement
(b) Magazine advertisement
(¢) Folders

(d) Posters
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Selling functions is :

(a) Economic function
(b) Uneconomic function

(¢) Service function

(d) None of the above
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Public relation is needed :
(a) To Businessmen
(b) To Government
(c) To Government Establishment

(d) All of the above
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Money spent on marketing is :
(a) Wastage

(b) Unnecessary expenditure

(c) Burden on the customers

(d) Investment
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[4] D-117

Sales management gives profit in :
(a) Long-term

(b) Incurrent

(c) Never

(d) None of the above

fagmoe sfiaftia ovar €

Advertisement increases :
(a) Cost of goods

(b) Sales of goods

(c) Profit quantity

(d) All of the above
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“Marketing is the delivery of standard of living.” This
definition is of :
(a) Phillip Kotler
(b) William J. Stanton
(c) Paul Mazur
(d) Hansen

afade fasma # aftaferd 2 -
(@) fdspa o

@) TR B FAT A
(|) e @ @Iy BT qeM
@ S Wi

Personal selling includes :

(a) Selling

(b) Services to the customers

(c) Developing goodwill of the firm
(d) All of the above
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The tendency of India buyer is :
(a) To Bargain
(b) To file complaint
(c) To purchase cheap
(d) All of the above
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Maximum wide scope is of :
(a) Brand

(b) Labelling

(c) Packaging

(d) Trademark
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In his work maximum freedom is given :
(a) Internal salesman
(b) Speciality salesman
(¢) Export salesman
(d) Travelling salesman
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Which statement is true ?

(a) Personal selling and salesmanship is synonym.

(b) There is no relationship between personal selling and

salesmanship
(c) Salesmanship is included in personal selling

(d) Personal selling is included in salesmanship
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Distribution of free samples include in :
(a) Consumers promotion
(b) Dealers promotion
(c) Consumers and dealers promotion

(d) None of the above
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Main methods of sales promotion are .......... .
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The word ‘marketing mix’ for the first time was used by : Which source of advertising is advisable to use ?
(a) R.S.Daver (a) Social Media
(b) Neil H. Bordon (b) E-mail

(c) Philip Kotler (c) Radio

d) Television
(d) William J. Stanton @
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Marketing mix remain : The type of product development which is systematic,

. holistic but not compartmentalized is said to be :
(a) Static
(a) Customer centered product development

(b) Uncertain
(b) Team based product development

(c) Changing (c) Systemic product development
(d) Certain (d) Concentration based development
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The following attraction should be in an advertising copy ?
(a) Heading

(b) Picture

(c) Colour

(d) All of the above
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How many steps are there in personal selling process
according to Kirkpatrick ?

(a) 4
(b) 5
() 6
@ 7
qug—q TAH 2
(Section—B)
Afd g I g

(Very Short Answer Type Questions)
i gl e Wl & IR 2 A1 3 Il # fakey |
Write answer any eight questions in 2 or 3 sentences.

1. §0€ M R@T R ?

What is Brand Name ?

P.T.O.

10.

[12]
feremoe @ 8 ?
What is advertisement ?
fasrar Haga a1 g foRad |
Write definition of sales promotion.

fafire famar & @ am © ?

What is meant by Speciality Salesman ?

fa9 & TR A & T ol |
Write four names of sources of advertisement.

fasll & uRRerT & 09 Seed ol |

Write three objectives of salesman training.
faspa HTed @ Uy & A forfg |

Write the names of forms of Sales Organization.

fama ufderor @1 ol gdrey |

Explain the sales training.

el fasmug & aR gy foRay |

Write four forms of outdoor advertisement.

fagos g ®T 7 ?

What is advertising budget ?
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(Short Answer Type Questions)
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Write answer of any eight questions in about 75 words.
T @1 8 ? fasoe Ue JaR H R R © 7

What is advertisement ? What is the difference between

advertisement and publicity ?
“RIST 3o fory Yt <er B | wwegd |

“Advertising pays for itself.” Explain.

forgmoet anfier < oM 7T FHET € ?

What do you understand by advertising appeals ?
faeTe & Il a1 Heg H oy |

Write the functions of advertising in short.

faspy Sag B aRIfT BT | g¥7! ARy aarsd |

Define sales promotion. What are its characteristics ?

T Ahd fdspdl Tod o9 F BT & 7 [Y § IR A |

Is the successful salesman always by birth ? Explain in brief.

P.T.O.
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[14] D-117
Tfede Apg I |1 AR & ? 390! AR 9d73Y |

What is meant by personal selling ? Describe its
characteristics.

fasmo & I3y Iared |

Write the objective of advertisement.

fagher & faf=T yeR sy |

Describe the different types of salesman.
e oid & 1 Bl € ?
What are the functions of advertising agency ?
Gue—7 TP 5
(Section—D)
< I 7
(Long Answer Type Questions)

e fr=l IR 79 B ST AR

1,

Attempt any four questions.

fISTT & gl & Hedidd @ [ Al @1 9ol
BIFTY |

Describe the different methods of evaluation of advertising
effectiveness.

31era
(Or)
foreoet T & R fae avqgell @ @t # gfg awat © ?

What is advertising ? Does advertising increases cost of

articles ?
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Explain the various types of advertisement. Quote any one of

the popular advertisement.
3FeraT
(Or)

fagmee aore fFaRor @ fafe faffral @ fagemr Sifg |

Discuss various methods of determining advertising budget.
fastos vd fasha Wags SR qarsd |
Explain difference between advertising and sales promotion.
Jeqar
(Or)
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What is the need of a sales organization ? Describe the

factors determining the structure of a sales organization.

fasha-ge1 & Y&er ¥ oMY T FHSI & 7 fasherell & IO &l
faferaft ey # Targy |
What do you understand by Management of Sales Force ?

Briefly explain the different methods of their training.

P.T.O.
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J1eram
(Or)
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What are the sources through which salesmen can be

recruited ? Explain good selection process.
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