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EXAMINATION, 2020

(Group—A : Marketing)
Paper Third
[(Specialization) Optional]
MARKETING RESEARCH—A
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Attempt all Sections as directed.
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Attempt all questions.
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Research is :

(a)
(b)
(©)

(d)

Research again and again
Finding solution to any problem

Working in a scientific way to research for truth of any

problem

None of the above
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Which of the following is the first step in starting the

research process ?

(a)
(b)
(©)
(d)

Searching sources of information to locate problem
Survey of related literature
Searching of solution to be problem

Identification of problem
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............. is the father of Modern Marketing.
(a) Philip Kotler

(b) Peter Druckear

(¢) Laster Wonderman

(d) Abraham Maslow

(@) ST

@ Sl B T B A
(@) dife afew

(]) SdE g

Marketing is a process. Its objective is ............... .
(a) Production

(b) Satisfaction of customer’s needs

(c) Profit making

(d) Selling products
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The following are types of research data collection :
(a) Predictive and Quantitative

(b) Qualitative and Predictive

(c) Primary and Secondary

(d) Qualitative and Quantitative
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In the process of conducting research formulation of
hypothesis is followed by .............. .

(a) Statement of objectives

(b) Analysis of data

(¢) Collection of data

(d) Selection of research tools
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Not including in the specialised techniques of marketing

research are :

(a) Hypothesis

(b) Brand barometer
(¢) Product testing

(d) Panel
fauor ey & faRne &= § e & 2

Not included in the specialised field of marketing research :
(a) Advertising research

(b) Management research

(c) Sales and distribution research

(d) Business research
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Which of the following is not a data collection method ?
(a) Interviewing

(b) Postal survey questionnaires

(¢) Research questions

(d) Participant observation
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Which of the following is a problem associated with survey

research ?

(a) The problem of objectivity
(b) The problem of going native
(c) The problem of robustness

(d) The problem of omission
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What is a research design ?

(@

(b)

©

(d)

A framework for every stage of the collection and

analysis of data.

A way of conducting research that is not grounded in

theory.

The choice between using qualitative or quantitative

methods.

The style in which you present your research finding

e.g. a graph.
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Advertisement is a type of .............

(a) Outdoor Marketing

(b) Indirect Marketing

(c) Share Marketing

(d) Transaction Marketing
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Questionnaire are ...............

(a) Research method

(b) Measurement technique
(c) Tool for a data collection

(d) Data analysis technique
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The best advertisement is .............. .

(a) By e-Mails
(b) Print Media
(¢) Television

(d) A satisfied customer
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We review the relevant literature to know :

(a) Following all
(b) What is already known about the topic ?

(c) What concepts of theories have been applied to the
topic ?

(d) Who are the main contributors to the topic ?
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Testing before launching a product is known as :
(a) Concept testing

(b) Test marketing

(¢) Market testing

(d) Acid testing
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The systematic search for new product ideas is characteristic
of which stage in the new product development process ?

(a) Business Analysis
(b) Concept development and testing
(c) Idea generation

(d) Idea screening
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Which of the following are the people who purchase new

products almost as soon as the products reach the market ?
(a) Businessman
(b) Agent and other customer

(c) Factory customer

(d) Innovator
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Motivation research is :
(a) Qualitative research
(b) Quantitative research
(c) Scientific research
(d) None of the above
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Research design consists of the following things except :
(a) Research Problem
(b) Cost or Expenditure
(c) Observational Survey
(d) Hypothesis
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Attempt all questions (in 2 or 3 sentences).
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What is ‘Market Research’ ? Explain.
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Write the types of ‘Marketing Decisions’ (Only names).
fuor e # deie ugfa o1 aRfid @i |
Define ‘Scientific method’ is marketing research.
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What is meant by ‘Research Design’ ?
“foTur I R % ?
What is ‘Marketing Information’ ?
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What is meant by ‘Market Segmentation’ ?
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What do you understand by ‘Hypothesis’ ?
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What is ‘Sales Forecasting” ?
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Attempt all questions (world limit 75 words).
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Write the difference between Market Research and
Marketing Research.
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Write the scopes of marketing research.
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Explain the ‘marketing decision process’.
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Write the types of research design (only name).

—Dale Litter
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Write the characteristics of a good marketing research.

—Philip Kotler
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Write the main steps of scientific method (only names).
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Write the various techniques of ‘motivation research’ (only
names).
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Explain the objectives of ‘product research’.
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Attempt all questions (each answer about 150 words).
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Discuss the importance and limitations of Marketing
Research. How does the marketing research help in decision-
making ?
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What do you understand by Marketing Decision Making ?
State the factors which affect marketing decisions.
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Explain research design. Why do we need a research design
in marketing research ?
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What is S. T. P. in marketing strategy ? Discuss critically the
role of marketing research in this content.
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What is meant by ‘Marketing Research’ ? Discuss its
importance and specialised techniques.
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What is Motivation Research ? What are its strengths and
weaknesses ? How can it best be utilized in the development

of marketing strategy ?
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“In an advertising research ‘Media’ is important but the
problem of its selection is complicated.” Discuss the
problems in media selections in detail.
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Analyse the problems of introducing new products ? How

would you overcome them ?
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