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Roll No. ...................................  

D–118 

M. Com. (Fourth Semester) (Main/ATKT)  
EXAMINATION, 2020 

(Group—A : Marketing) 

Paper Third 

[(Specialization) Optional] 

MARKETING RESEARCH—A 

Time : Three Hours ]  [ Maximum Marks : 80 

uksV % funsZ’kkuqlkj lHkh [k.Mksa ds mŸkj nhft,A 
 Attempt all Sections as directed. 

 [k.M&v izR;sd 1  
(Section—A) 

oLrqfu”B@cgqfodYih; iz’u 
(Objective/Multiple Choice Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft,A 
 Attempt all questions. 

lgh mŸkj dk p;u dhft, % 

Choose the correct answer : 

1- ‘kks/k gS % 

¼v½ ckj&ckj [kkstuk  
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¼c½ fdlh leL;k dk gy [kkstuk  

¼l½ fdlh Hkh leL;k dh lPpkbZ ds fy,] [kkst djus ds fy, ,d 

oSKkfud rjhds ls dke djuk gSA  

¼n½ mi;qZDr eas ls dksbZ ugha  

Research is : 

(a) Research again and again  

(b) Finding solution to any problem 

(c) Working in a scientific way to research for truth of any 

problem  

(d) None of the above  

2- fuEufyf[kr esa ls dkSu&lk vuqla/kku izfØ;k ‘kq: djus eas igyk dne  
gS \ 

¼v½ leL;k dk irk yxkus ds fy, lwpuk ds lzksrksa dh [kkst djuk 

¼c½ lEcfU/kr lkfgR; dk losZ{k.k 

¼l½ leL;k ds lek/kku dh [kkst djuk  

¼n½ leL;k dh igpku 

Which of the following is the first step in starting the 

research process ? 

(a) Searching sources of information to locate problem 

(b) Survey of related literature 

(c) Searching of solution to be problem  

(d) Identification of problem  
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3- vk/kqfud foi.ku dk tud ------------------A 

¼v½ fQfyi dksVyj 

¼c½ ihVj Mªdj 

¼l½ ysLVj oaMjeSu 

¼n½ vczkge esLyks  

............. is the father of Modern Marketing.  

(a) Philip Kotler  

(b) Peter Druckear  

(c) Laster Wonderman  

(d) Abraham Maslow  

4- ekdsZfVax ¼foi.ku½ ,d izfØ;k gS ftldk mís’; gS ------------------A 

¼v½ mRiknu 

¼c½ xzkgdksa dh t:jrksa dh larqf”V 

¼l½ izkWfQV esfdax 

¼n½ mRikn cspuk  

Marketing is a process. Its objective is ............... . 

(a) Production  

(b) Satisfaction of customer’s needs  

(c) Profit making  

(d) Selling products  
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5- fuEufyf[kr esa ls ‘kks/k leadksa ds laxzg.k djus ds izdkj gSa % 

¼v½ vuqekfur o ifjek.kkRed  

¼c½ xq.kkRed ,oa vuqekfur 

¼l½ izkFkfed o f}rh;d 

¼n½ xq.kkRed o ifjek.kkRed 

The following are types of research data collection : 

(a) Predictive and Quantitative  

(b) Qualitative and Predictive  

(c) Primary and Secondary  

(d) Qualitative and Quantitative  

6- vuqla/kku djus dh izfØ;k eas ifjdYiuk dk fu:i.k fd;k tkrk gS % 

¼v½ mís’;ksa ds fooj.k }kjk 

¼c½ leadksa ds fo’ys”k.k }kjk  

¼l½ leadksa ds laxzg.k }kjk 

¼n½ vuqla/kku midj.kksa ds p;u }kjk 

In the process of conducting research formulation of 

hypothesis is followed by .............. . 

(a) Statement of objectives  

(b) Analysis of data  

(c) Collection of data  

(d) Selection of research tools  
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7- foi.ku ‘kks/k dh fof’k”V rduhd ugha gS % 

¼v½ ifjdYiuk  

¼c½ czk.M cSjksehVj 

¼l½ mRikn ijh{k.k  

¼n½ iSuy 

Not including in the specialised techniques of marketing 

research are :  

(a) Hypothesis  

(b) Brand barometer  

(c) Product testing  

(d) Panel  

8- foi.ku ‘kks/k ds fof’k”V {ks= esa ‘kkfey ugha gS % 

¼v½ foKkiu ‘kks/k  

¼c½ izcU/kdh; ‘kks/k  

¼l½ foØ; ,oa forj.k ‘kks/k  

¼n½ O;kolkf;d ‘kks/k 

Not included in the specialised field of marketing research : 

(a) Advertising research  

(b) Management research 

(c) Sales and distribution research 

(d) Business research 
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9- fuEufyf[kr eas ls dkSu&lh lead laxzg.k fof/k ugha gS \ 

¼v½ lk{kkRdkj  

¼c½ vad losZ iz’ukoyh 

¼l½ ‘kks/k iz’u 

¼n½ izfrHkkxh voyksdu 

Which of the following is not a data collection method ? 

(a) Interviewing  

(b) Postal survey questionnaires  

(c) Research questions  

(d) Participant observation  

10- fuEufyf[kr eas ls dkSu&lh ,d losZ{k.k vuqla/kku ls tqM+h lwpuk gS \ 

¼v½ oLrqfu”Brk dh leL;k  

¼c½ ewy fuoklh dh leL;k 

¼l½ etcwrh dh leL;k 

¼n½ pwd leL;k  

Which of the following is a problem associated with survey 

research ? 

(a) The problem of objectivity  

(b) The problem of going native  

(c) The problem of robustness  

(d) The problem of omission  
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11- ,d ‘kks/k ¼fMtkbu½ izjpuk D;k gS \ 

¼v½ lead ds laxzg vkSj fo’ys”k.k ds gj pj.k ds fy, ,d :ijs[kk 

gSA  

¼c½ vuqla/kku ,d rjhdk gS tks fd fl)kUr ij vk/kkfjr ugha gSA  

¼l½ xq.kkRed ;k ek=kRed rjhdksa dk mi;ksx djus ds chp dk 

fodYi gSA  

¼n½ ;g ‘kSyh ftlesa vki vius ‘kks/k fu”d”kZ izLrqr djrs gSa] 

mnkgj.k ds fy, ,d xzkQA 

What is a research design ? 

(a) A framework for every stage of the collection and 

analysis of data.  

(b) A way of conducting research that is not grounded in 

theory.  

(c) The choice between using qualitative or quantitative 

methods.  

(d) The style in which you present your research finding 

e.g. a graph.  

12- foKkiu ,d izdkj dk ------------------- gSA  

¼v½ cká foi.ku 

¼c½ vizR;{k foi.ku 

¼l½ va’k foi.ku 

¼n½ lkSnk foi.ku  
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Advertisement is a type of ............. 

(a) Outdoor Marketing  

(b) Indirect Marketing 

(c) Share Marketing 

(d) Transaction Marketing 

13- iz’ukoyh gS ------------------A 

¼v½ vuqla/kku fof/k 

¼c½ ekiu rduhd 

¼l½ lead laxzg.k ds fy, midj.k  

¼n½ lead fo’ys”k.k rduhd 

Questionnaire are ............... 

(a) Research method  

(b) Measurement technique  

(c) Tool for a data collection  

(d) Data analysis technique  

14- lcls vPNk foKkiu gS % 

¼v½ bZ&esy }kjk 

¼c½ fizaV ehfM;k 

¼l½ Vsyhfotu 

¼n½ ,d larq”V xzkgd 

The best advertisement is .............. . 

(a) By e-Mails  

(b) Print Media  

(c) Television  

(d) A satisfied customer  
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15- ge tkuus ds fy, izklafxd lkfgR; dh leh{kk djrs gSa % 

¼v½ fuEu lHkh  

¼c½ D;k igys ls gh fo”k; ds ckjs eas tkuk tkrk gS \ 

¼l½ fdu vo/kkj.kkvksa vkSj fl)kUrksa dks fo”k; ij ykxw fd;k x;k  

gS \ 

¼n½ fo”k; ds izeq[k ;ksxnkudŸkkZ dkSu gSa \ 

We review the relevant literature to know : 

(a) Following all  

(b) What is already known about the topic ?  

(c) What concepts of theories have been applied to the 

topic ? 

(d) Who are the main contributors to the topic ?  

16- fdlh mRikn dks ykap djus ls igys] ijh{k.k djuk ----------------- ds :i eas 

tkuk tkrk gSA  

¼v½ vo/kkj.kk ijh{k.k 

¼c½ ijh{k.k foi.ku 

¼l½ cktkj ijh{k.k 

¼n½ vEy ijh{k.k 

Testing before launching a product is known as : 

(a) Concept testing 

(b) Test marketing  

(c) Market testing 

(d) Acid testing 
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17- u;s mRiknu fopkjksa ds fy, O;ofLFkr [kkst] u, mRikn fodkl 
izfØ;k eas fdl pj.k dh fo’ks”krk gS \ 

¼v½ O;kikj fo’ys”k.k  

¼c½ vo/kkj.k fodkl vkSj ijh{k.k  

¼l½ fopkj lt̀u  

¼n½ fopkj vuqoh{k.k  

The systematic search for new product ideas is characteristic 
of which stage in the new product development process ? 

(a) Business Analysis 

(b) Concept development and testing  

(c) Idea generation  

(d) Idea screening  

18- fuEufyf[kr eas ls dkSu ls yksx ¼miHkksDrk½ cktkj esa mRiknkssa ds igq¡prs 
gh u, mRikn [kjhnrs gSa \ 

¼v½ O;olk;h  

¼c½ nyky ,oa vU; miHkksDrk  

¼l½ dkj[kkuk miHkksDrk  

¼n½ vUos”kd 

Which of the following are the people who purchase new 

products almost as soon as the products reach the market ? 

(a) Businessman  

(b) Agent and other customer  

(c) Factory customer  

(d) Innovator  

19- vfHkizsj.kk ‘kks/k gS % 

¼v½ xq.kkRed ‘kks/k 



 [ 11 ] D–118 

 (B-20) P. T. O. 

¼c½ ek=kRed ‘kks/k 

¼l½ oSKkfud ‘kks/k 

¼n½ mi;qZDr eas ls dksbZ ugha  
Motivation research is : 

(a) Qualitative research 

(b) Quantitative research 

(c) Scientific research 

(d) None of the above  

20- ‘kks/k izjpuk ¼:ijs[kk½ eas fuEufyf[kr lekfo”V ugha gS % 

¼v½ ‘kks/k leL;k  

¼c½ ykxr 

¼l½ voyksdu losZ 

¼n½ ifjdYiuk 
Research design consists of the following things except : 

(a) Research Problem 

(b) Cost or Expenditure  

(c) Observational Survey  

(d) Hypothesis  

 [k.M&c izR;sd 2 
(Section—B) 

vfr y?kq mŸkjh; iz’u 
(Very Short Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft, ¼2 ;k 3 okD;ksa esa½A 
 Attempt all questions (in 2 or 3 sentences). 

1- ^cktkj vuqla/kku* ls vki D;k le>rs gSa \ 

What is ‘Market Research’ ? Explain.  
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2- ^foi.ku fu.kZ;* ds izdkj dk uke fyf[k,A 

Write the types of ‘Marketing Decisions’ (Only names). 

3- foi.ku ‘kks/k esa oSKkfud i)fr dks ifjHkkf”kr dhft,A  

Define ‘Scientific method’ is marketing research.  

4- ^’kks/k izjpuk ¼:ijs[kk½ ls D;k vk’k; gS \ 

What is meant by ‘Research Design’ ? 

5- ^foi.ku lwpuk* D;k gS \ 

What is ‘Marketing Information’ ? 

6- ^cktkj [k.Mdj.k* ls D;k vk’k; gS \ 

What is meant by ‘Market Segmentation’ ?  

7- ^ifjdYiuk* ls vki D;k le>rs gSa \ 

What do you understand by ‘Hypothesis’ ? 

8- ^foØ; iwokZuqeku* fdls dgrs gSa \ 

What is ‘Sales Forecasting’ ? 

 [k.M&l izR;sd 3 

(Section—C) 

y?kq mŸkjh; iz’u 

(Short Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj nhft, ¼’kCn lhek 75 ‘kCn½A 

 Attempt all questions (world limit 75 words). 

1- cktkj vuqla/kku ,oa foi.ku vuqla/kku eas vUrj fyf[k,A 

Write the difference between Market Research and 

Marketing Research. 
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2- foi.ku vuqla/kku ds {ks= dk uke fyf[k,A  

Write the scopes of marketing research.  

3- foi.ku fu.kZ;u izfØ;k dks le>kb,A  
Explain the ‘marketing decision process’.  

4- ‘kks/k izjpuk ds izdkj dks fyf[k, ¼dsoy uke½A &Msy fyVyj 

Write the types of research design (only name). 

—Dale Litter 

5- ,d vPNs foi.ku ‘kks/k dh fo’ks”krk,¡ fyf[k,A &fQfyi dksVyj 
Write the characteristics of a good marketing research.  

—Philip Kotler 

6- oSKkfud i)fr ds izeq[k pj.kksa ds uke fyf[k,A  
Write the main steps of scientific method (only names). 

7- ^vfHkizsj.kk ‘kks/k* dh fofHkUu rduhdksa ds uke fyf[k,A  

Write the various techniques of ‘motivation research’ (only 
names). 

8- ^mRikn ‘kks/k* ds mís’;ksa dks crkb,A  

Explain the objectives of ‘product research’. 

 [k.M&n izR;sd 5 
(Section—D) 

nh?kZ mŸkjh; iz’u 
(Long Answer Type Questions) 

uksV % lHkh iz’uksa ds mŸkj ¼yxHkx 150 ‘kCn izR;sd½ nhft,A 
 Attempt all questions (each answer about 150 words). 

1- foi.ku ‘kks/k ds egRo vkSj lhekvksa dh foospuk dhft,A fu.kZ;u esa 
foi.ku ‘kks/k fdl izdkj ;ksxnku nsrk gS \ 
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Discuss the importance and limitations of Marketing 
Research. How does the marketing research help in decision-
making ? 

vFkok 
(Or) 

foi.ku fu.kZ;u ls vki D;k le>rs gSa \ mu ?kVdksa dks le>kb, tks 
foi.ku fu.kZ; dks izHkkfor djrs gSaA 
What do you understand by Marketing Decision Making ? 
State the factors which affect marketing decisions.  

2- ‘kks/k izjpuk dh foospuk dhft,A foi.ku ‘kks/k eas ‘kks/k izjpuk dh D;ksa 
vko’;drk gksrh gS \ 
Explain research design. Why do we need a research design 
in marketing research ? 

vFkok 
(Or) 

foi.ku O;wgjpuk eas ,l- Vh- ih- D;k gS \ bl lEcU/k eas foi.ku ‘kks/k 
dh Hkwfedk dk vkykspukRed ijh{k.k dhft,A  
What is S. T. P. in marketing strategy ? Discuss critically the 
role of marketing research in this content.  

3- ^foi.ku ‘kks/k* ls D;k vk’k; gS \ blds egRo ,oa izeq[k rduhdksa dks 
crkb,A  
What is meant by ‘Marketing Research’ ? Discuss its 
importance and specialised techniques.  

vFkok 
(Or) 

vfHkizsj.kk ‘kks/k D;k gS \ bldh vPNkb;k¡ vkSj detksfj;k¡ D;k gSa \ 
foi.ku O;wgjpuk ds fodkl esa bldk loksZŸke iz;ksx dSls fd;k tk 
ldrk gS \ 
What is Motivation Research ? What are its strengths and 
weaknesses ? How can it best be utilized in the development 
of marketing strategy ? 
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4- ßfoKkiu ‘kks/k esa ^ek/;e* egRoiw.kZ gksrk gS] fdUrq mldk pquko 
tfVy gksrk gSAÞ ek/;e pquko dh leL;k dk foLrkj esa o.kZu 
dhft,A  
“In an advertising research ‘Media’ is important but the 
problem of its selection is complicated.” Discuss the 
problems in media selections in detail. 

vFkok 
(Or) 

u;s mRiknksa dks vkjEHk djus ls lEcfU/kr leL;kvksa dk fo’ys”k.k 
dhft,A vki mUgsa dSls gy djsaxs \ 
Analyse the problems of introducing new products ? How 
would you overcome them ? 
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